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[bookmark: PitchingLocalMedia]BEST PRACTICES: PITCHING SEE, TEST & TREAT® TO LOCAL MEDIA

Pitching Pointers:
1. Personalize your letter or email to the local journalists you have identified.
2. Keep your message short and simple (aim for no more than 200 words.)
3. Propose doing a story approximately 1 week prior to the program so that it helps get the word out into the community
4. When emailing a pitch, consider splitting your effort into two emails:
a. An initial 150-word introduction highlighting newsworthy specifics. For example, is it the first See, Test & Treat for the facility, city, or region?
b. Follow up two to three days later with a more detailed email that includes some narratives; consider including one sentence about a patient experience from a previous See, Test & Treat at your facility. Paste your final Media Alert in the bottom of the email.
5. Use bullet points to speed the editor’s ability to review.
6. Have a clear next step. For example:
a. State the time and date you plan to call the journalist to follow up with more details.
b. Include contact information and encourage reporters to respond and provide you a preferred time for you to call them.
c. Offer to send a media kit or feature a link to a press release posted on your website.

Additional Fast Facts: Include as Needed to Support Your Pitch
· Include local cervical cancer and statistics related to your supported screenings: 
· Include local uninsured and underinsured statistics. https://data.census.gov/cedsci/?intcmp=aff_cedsci_banner
· Include the number of women that you anticipate serving
· Highlight what services will be offered at the program, the organizations that you are partnering with, and the sponsors of the program
· Include a quote from one of your physicians supporting the program and talking about the importance of breast and cervical cancer screenings
· Include the story of one of your previous See, Test & Treat participants (if applicable) who had a positive experience or outcome. 

[bookmark: KeyMessages]Key Messages for Speaker, Interviewee Reference
· See, Test & Treat is  one-day, pathologist-led screening and health education program that brings the power of diagnostic medicine to medically underserved populations with the goals of: 

· Addressing health disparities by reducing barriers to care for medically underserved people through health care system partnerships. 
· Empowering prevention by delivering dignified screenings with prompt results and health education. 
· Connecting patients and their families to a medical home and resources within their own communities. 

· See, Test & Treat meets the highest standards of quality and has been recognized by the American Society of Association Executives (ASAE) for its impact on communities across the US
· Between 2011 and 2025, over 110 programs have connected more than 9200 patients across the US with free breast and cervical cancer screenings.
· Beginning in 2026, See, Test & Treat is evolving to better meet the needs of medically underserved populations, offering greater flexibility for grantees to screen for additional diseases that can be cured or controlled more effectively if caught early, such as colon cancer, lung cancer, sexually transmitted infections, HIV, iron-deficiency anemia, diabetes, and cardiovascular disease.
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